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he Presidio is rolling out the welcome mat.

With several new accommodations, eateries,
entertainment and events spaces in the works,
the Presidio is transforming into San Francisco’s
next hospitality mecca.

“This is the last untapped neighborhood in San
Francisco — the last frontier — and there seem to be
very few people catching on,” said Michelin-starred
chef Joseph Humphrey, who recently opened Dixie
within the park’s walls. “In the next couple of years, it’s
going to blow up.over here.”

Judging by bookings at its first hotel and demand
for the Presidio’s 10 event venues over the past year, it
seems that it already has.

Since opening last April, the 22-room Inn at the
Presidio has been operating between 82 percent and
91 percent occupancy — almost unheard of for a
new hotel. Even its boardrooms have been consis-

Karen Maggio is studying a historic building in the Main Past that could be
transformed into a family lodge.

tently booked throughout the year with Intel, Google,
Kaiser Permanente and University of California, San
Francisco, all holding frequent meetings.

It has been so popular that the Presidio Trust is
pouring $1 million into renovating a house down the
road that will serve as a four-suite expansion to the Inn.
Construction has already begun on the Funston House,
as it will be called, with reservations starting in April.

The Presidio Trust also is eyeing other historic build-
ings it could turn into lodging. The trust’s director of
hospitality Karen Maggio said she’s studying one build-
ing in the Main Post — the park’s most historic dis-
trict — that could be transformed into a family lodge.
However, that project might not see any movement for
awhile.

Two doors down from the Disney Museum and a lit-
tle-known bowling alley, the lodge would help activate
the center of the park. Maggio said the trust is even
considering renovating and expanding an old 900-seat
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movie theater where Bob Hope once per-
formed that now sits empty and unused
around the corner.

Event spaces pick up steam

Regardless of the limited lodging,
business has been picking up for all of
the park’s event venues, including the
Golden Gate Club and the Log Cabin,
which held a Thursday wedding because
every Saturday was taken. According
to sales and events manager Evelyn
Haymans, the trust clocked more than
340 events last year despite numerous
construction projects. Hymans said that
big events on the books this year are
pointing to an even better 2013.

Perhaps the most exciting new
event venue is the Observation Post, a
4,864-square-foot ballroom and meeting
space with sweeping, panoramic views
of the Golden Gate Bridge, Palace of Fine
Arts, Alcatraz and Crissy Field.

The space used to be occupied by a
Burger King boasting the best view of
the Golden Gate of any restaurant in the
city. Now it's buzzing with weddings,
fundraisers, social media conferences,
and wine and food trade shows. Since it
opened in October, the venue has hosted
several large events and already has at
least $90,000 worth of events booked
through the rest of this year.

With unobstructed views of the Bay,
the Observation Club also is looking
forward to a busy summer, as it will be
a prime viewing spot for the America’s
Cup competition. According to Hymans,
space is ‘booking up fast.

Building a food culture

Maggio said the Presidio also is gear-
ing up to start a restaurant program to
“attract more eateries into the area’s bur-
geoning food scene.

“As we increase lodging, we need din-
ing as well,” she said.

The Presidio currently has 11 res-
taurants, including the more upscale
Presidio Social Club and Dixie, where
“business has been booming,” according
to Humphrey.

“We do a great lunch because we do
so many things with surrounding busi-
nesses,” he said, while at night and on
weekends the restaurant attracts locals,
as well as visitors from the Inn. , -

Because the Presidio’s restaurant

scene is less than vibrant (for now),
Humphrey raised eyebrows when he first
announced the location of his new res-
taurant. But he considers himself a pio-
neer.

“I chose the space because of the
promise of what’s to come in the Presidio
— that’s what made it attractive,” he
said.

Things are looking so good that
Humphrey is considering opening a sec-
ond location within the park.

As for other new restaurant projects,
the trust is currently hammering out
details for a new eatery at the Presidio
Main Parade Ground on Montgomery
Street — just a couple of doors down
from the Disney Museum. The idea is to
build a combination casual mess hall and
mercantile grab-and-go pantry, where
people can buy meals and snacks for
takeaway or picnic lunches.

“It’'ll be fresh, farm-to-table style
and incorporate a lot of what the San
Francisco restaurant scene is all about,”
said Maggio.

A $26 million renovation will start
soon on the historic Officers Club,
a 3,372-square-foot restaurant and
event venue that will also house a heri-
tage museum. The Trust has opened a
request-for-proposal process for poten-
tial restaurant candidates that would be
compatible with the building’s history,
which is currently vying with Mission
Dolores for the title of oldest building in
San Francisco.

This summer, the park also hopes to
host more events such as Off the Grid,
which drew between 2,000 and 3,000
people during each of its food truck pic-
nics in the fall.

Maggio said she envisions a thriving
food industry in the park eventually, with
a regular farmers market and a variety
of local artisans with small shops such
as bakeries and coffee houses. With
more than 700 buildings within the park,
“there are so many possibilities,” she
said. “I couldn’t imagine who wouldn’t
want to be here.”

But that will come in time. For now,
San Franciscans should note that the
Presidio is open and ready for business.

“The necessary work has happened,”
said Maggio. “Now it's time to welcome
the public and show them what we've
done.”
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